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"This book demonstrates original idea to research crisis management
and the responses of the local community using a critical ethnography
approach in Indonesian context, There have been not many studies
done in the field area of, citing the author"s statement in this book
“public relations issues and crisis management,”

applied this methods.”

—Rachma Ida, M.Comms., Ph.D.

(Ketua Program S-2 Media & Komunikasi Universitas Airlangga)
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